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Tweeting this event?

Please use hashtag #sm4law

Page 2 March, 2008



Twitter by the Numbers

Launched March, 2006

21M US unique visitors in July vs. 9.3M in March

» 134 million monthly visitors to Twitter.com
» 4.6 billion Tweets to-date (GigaTweet)
» 25% of tweets include a link

Business demographic:

» Largest user group are ages 35-49
» 62% of users access Twitter at work

Mobile use may dwarf website stats
Average user posts 80 tweets per month

Just raised $100M on $1B valuation
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It’s not about what you’re doing

twikker Home Profile Find F

What ing? What woald yoo like to stare M?

— \

Latest: about 2 hours ago
: update
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Linked ) -

Following is different from friending

my professional network
references, recruitment,
biz dev

Page 5

!

friends & family
photos, etc
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- Why use Twitter?

« Thought leadership

« Brand awareness

= Become part of the conversation
= Reach new markets

= Because your clients are there (or will be)
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Lawyers on Twitter
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The power of the network effect

= The Retweet

» RT @deenaesq reading @kevinokeefe: Social
media is a business for law firms, not something
you dabble in http://bit.ly/JAgSg. Good stuff!

= Logarithmic effect of your network is the

special sauce
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Twitter Best Practices

Do... Don't...

= Participate in the discussion « Treat Twitter as an

- Be helpful advertising medium
- Be interesting - Try to manage the

. Tweet links, pictures, etc discussion... you’ll fail

- Share information not - Be self-serving

directly about your firm

= Be genuine
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Your Profile Page — What Matters
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What are you doing?

=¥

Latest: The margins of smal meda- Leo LaPorte’'s TWIT makes 51 51 with

only 5350k costs htip:ibit y/398gmF 4 minutes ago update

Home

says: Morgan Stanley's European equity strategy team, led by ..
http:fichilp.itr?e78881

haif a mnute ago from teritterfeed

!5‘ FTAlphaville European equities trump high-guality credit, MOST

graubart The margins of small media: Leo LaPorte's TWIT makes
$1.5M with only $350k costs hitp //bit ly/39BgmF

§F 4 mnutes ago from TwestDeck

ratatali RT @RobenAndrews. @paldContentUK's @psmith on Sky
Mews talking abt football online http /s gd/3XXrF

& minutes ago from Echofon

karaswisher Viral Video: Anne Frank Video Finally Online:
http:iibit ly/26sVCq

& minwies ago from §wests

duncanriley front page <10 seconds, given we haven't worked out
F to get the thumbnails onto 53, I'm as happy as larry.

7 minutes ago from TweetDech

Trends -map

n. a map of local trends.

Home
i@oraubart
Direct Messages

Favorites

366

| ~E=@ren
|

Trending Topics
Fmusicmonday
Zombieland
Adobe Flash
Goodnight

Titanic

Enfourage
Paranormal Activily
LiveStrong

Family Guy
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Are you a Spammer?

o
twlbher Home Find People  Help  Signout  Trends Search nowe Q

Hame sheelaeatreatr

(sheelaeatreatr)
sheelaeatreatr @

Updates

Fallaw
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Actions
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Thank you

Barry Graubart

VP, Product Strategy, Alacra
@graubart

Facebook: graubart
barry.graubart@alacra.com
Wwww.contentmatters.info
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